.. .‘.ﬂ

FAE=Y i

TOA%k

i/

J | .



Corporate Profile —Contents

Corporate Profile

TOA’s corporate philosophy is “supply sound, not equipment.”

Since its foundation in 1934, TOA Corporation has been a manufacturer of audio and security equipment for commercial and
professional use and has been shipping products from Kobe, Japan to over 100 countries worldwide. The TOA Group,
comprising TOA Corporation and its 19 subsidiaries, performs integrated operations ranging from product planning and
development to manufacturing, marketing, sales, and management. Its strengths include long-accumulated technologies and
expertise. TOA will continue to enhance its technological prowess in the fields of audio, video, and networking and offer
better products with the aim of contributing to the creation of a comfortable lifestyle through “Good Sound” and

“Reassurance.”
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“international,” and “dynamic.”

Disclaimer

Forward-looking Statements

Information provided in this Investors’ Guide includes some forward-
looking statements. Information other than historical facts is based on
management’s assumptions and judgment in light of the information
currently available to it. Actual results could materially differ from
forecasts, as a result of various uncertain factors including general
economic conditions, the competitive environment, and currency
fluctuation.

Investment Judgment

This Investors’ Guide has been prepared for the sole purpose of increasing
understanding of the Company’s financial position and operations, and
not to solicit investment. Investors are advised to make their own
judgment regarding investment decisions.
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TOA's corporate mark symbolizes TOA's “T” and highlights our four corporate principles: “progressive,

"wu

modern,”

TOA's Business Z5Z4a1
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Security & Safety/t¥+aUF« & E—75«

Providing greater “Reassurance”
SDOEEL [Rih] ZRIRA

Crimes are becoming more brutal while disasters strike unexpectedly. TOA's crime-
prevention systems and disaster-prevention systems enable a prompt response to
these situations. Our combined audio/video technology also provides greater
“Reassurance.”

HNBLD—BZZEDIETEP. HDHARAREROCTLDKE. THPHENILZE AT EE
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Information & Communication/ /Y74 *—Y3Y & AZ1=45 -3V

Establishing an environment with higher “Reliability”
&DFEDLIS [EFE] Zi5%E

People want to communicate valuable information smoothly and speedily, so that
they can get connected and understand each other better. TOA is establishing an
environment with higher “Reliability” through its information and communication
systems for the new generation.

KUEBEREAL—ANDDAE—TA—IEATcLle AEAEDDIEA DT . L1DZ
SNDDERBDKIIC. TOAIFFHBHRDIEREES AT LT KOEHIE[ER] Z
BRUE,

\_ J
( )
Professional Audio,/Z707xv¥at )b #—F«7

Leading people to feel more “Emotion”
KDOXKE [BE)] ~NEVETES

People get moved at concert halls and excited at stadiums. It is the optimal sound
space for each scene that maximizes the attraction of these events. TOA pursues the
potential of sound and leads people to feel more “Emotion.”
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Camera and Lens
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Sound System Segment

Achievement of

Sound System Segment

0

FEEIAVIOES

Millions of yen / &%/ 25,924 26,708
25,000 24,342 23.275 23,671 25

2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 -

M Net sales / 55L&
{1 Operating income / E2Fx
== Operating profitability / Z#FzR

FY2006 Business Results

In the fiscal year ended March 31, 2007 (FY2006), consolidated
sales in the sound system segment were ¥26,708 million, up
3.0% from the previous year, and consolidated operating profit
was ¥5,028 million, a decrease of 7.7%. Although sales in
Europe, Asia, and other overseas markets increased,
intensification of price competition in Japan led to a decline in
profits.
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[Business Description,SB2fi#sH]

Power Savings through Digital Amplification — Multi-Channel Digital Amplifier
FIUFIWARTEENEZRIR IIWFFrIRIVNT=FT

This four-channel commercial-use power
amplifier combines compact size, light
weight, high output, and high efficiency.
The adoption of digital power
amplification involving the conversion of
audio signals to pulse signals resulted in
overall power conversion efficiency of

85%, among the highest in the world. In

. comparison with conventional amplifiers,
power consumption has been held to
one-third and the unit’s footprint reduced
to one-fifth.

B, BB, BHA. BWEREZRBEULCEXBA
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Automatic Messaging Device for Barrier-Free Applications — Sound Repeater
NUF7TU—THZaI BBRARERRE YOV RUE—5—

This all-in-one automated messaging
device with built-in sound source,
amplifier, and speaker is ideal for

broadcasting messages to people with

P i v impaired vision. In addition to use for
- automatic broadcasting of music or
messages at regular intervals, an internal

sensor makes possible broadcasting only

when passersby are detected.

BORBEHLEANDEERENICREL. BR - 7V
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Broadcast System for Loudspeaker-Equipped Election Campaign Vehicles
—High-Power Car Amplifier System

BELBEAQIIREY AT L KBEHA7 VY ITVRT L

This specialized loudspeaker broadcast
system for election campaign vehicles
realizes low feedback and clear sound
quality. Consisting of a remote mixer,
power amplifier, and square horn
speakers, this system makes it possible to
construct high-output broadcast systems
of up to 600 W that can withstand the
rigors of use in national elections.

BN\DUYIEHBEEEZRR U, BELRE
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ND=7 2T, BER—YAE—A—THEAlIN
THEOH. EBEETORAICHEMRA D, KK
BO0WDKHAY AT LHHEEATRETT .

Creating a Better Society through Sound

In this business segment, TOA offers a diverse range of audio equipment to support public infrastructure that encompasses
everything from public address systems at train stations and department stores to school chimes. TOA systems produce many of
the familiar background sounds that are heard every day.

TOA has remained at the cutting edge of sound production since 1934, when we began producing microphones, rarities at the
time. Today our market share for airport PA systems in Japan exceeds 90%, for which advanced technology and stability are
essential, and we have also attained the No.1 market share in Japan for emergency broadcast systems. The reason for this
success is that we have delivered customer satisfaction by deploying our excellent technological capabilities. TOA continues in its
quest to create a better society through sound.
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Overseas Markets Drive Sales Expansion

BNTIEDTE LI A DEIC

Sharp Increases in Raw Material Prices Limit the
Benefits of Orders for Large Projects

In the fiscal year under review, overseas markets were the driving force
behind sales expansion in the sound system segment. In Europe, sales
of emergency broadcast systems, package amplifiers, and other
products increased. Sales of emergency broadcast systems also
developed favorably in Asia, primarily in the ASEAN countries. We
obtained orders for major projects, including PA systems for Charles de
Gaulle Airport and the National Stadium in Beijing (known as the Bird's
Nest), the main stadium for the upcoming 2008 Beijing Olympic
Games.

In Japan, total sales were virtually unchanged from the previous year.
Sales were driven by private-sector demand in major cities for systems
for plants, condominiums, and large multipurpose commercial facilities.
However, public-sector demand for systems for government offices,
assembly halls, and other buildings was sluggish. The robust demand
from hospitals experienced in the previous term softened.

With regard to profitability, although we implemented cost reduction
measures such as expansion of overseas production, operating profit
decreased owing to the impact of intensification of price competition
and sharp increases in raw material prices.

Asia the Engine of Overseas Growth;
Development of New Markets in Japan

In the next fiscal year, overseas markets, notably those in Asia, are
expected to be engines of growth. In China, where we anticipate
further orders related to the Beijing Olympics, we will leverage our cost
competitiveness, beginning full-scale marketing of locally produced
products built using general-purpose amplifiers in the C-WAVE series,
which were commercialized during the year under review. In Indonesia,
capitalizing on the establishment of a new plant for production of low-
cost amplifiers and other products, we intend to step up marketing in
the ASEAN region.

In Europe, we will strive to increase sales by strengthening our sales
network there, particularly in Eastern Europe.

In Japan, we will cultivate new markets for earthquake early warning
systems and barrier-free applications while sharpening our focus on
high-value-added products.

The sales target for FY2007 is consolidated net sales of ¥28,140 million,
an increase of 5.4% from FY2006.
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Earthquake Early Warning Systems,” [SZ2IthE=iRER] ~DEX D HH

Implementation of earthquake early warning systems is a disaster mitigation initiative of the
Meteorological Agency of Japan. Such systems utilize the time difference between preliminary
tremors, shaking at the initial stage of an earthquake, and the principal shock, the major tremor
that subsequently arrives. When an earthquake occurs, the epicenter and magnitude are
identified from preliminary tremors measured at observation points close to the epicenter and
the estimated time of arrival of the principal shock and magnitude of the earthquake at various
locations are estimated. This information can be used in advance warning to halt trains or shut

down plant equipment and undertake evacuation before major damage occurs.
£ R RAERO The importance of loudspeaker broadcast systems for communicating the occurrence of
Fv&\ B D aetected earthquakes instantaneously to large numbers of people is being recognized anew. TOA has
i : entered into operating alliances with two earthquake early warning receiver manufacturers and

\ . is working to keep people safe from disaster.
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Security System Segment ¢ E¥aUFrEIXT |k

Achievement of
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FY2006 Business Results

In the fiscal year ended March 31, 2007 (FY2006), consolidated
sales in the security system segment were ¥7,658 million, an
increase of 11.5% from the previous year, and consolidated
operating profit amounted to ¥1,111 million, having risen
26.0%. Although price competition remained fierce, sales to
industrial plants, condominiums and financial institutions
increased.

2007F3RAMDLE1—
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[Business Description, ZB2#75H]

Shock-Resistant Outdoor Security Camera — C-CV850D-3
&M =R B ARIEHNXS C-CVB50D-3

This outdoor security camera system offers
increased shock resistance due to the use of an
aluminum die-cast camera body and a
polycarbonate dome cover. The camera’s
robust dust and water resistance specifications
make it suitable for direct installation on
outdoor walls and roofs. The camera is
equipped with a Day-Night function for
automatically switching to high-sensitivity
black-and-white video surveillance at night.

FELCTIVZEIA NS R=LAN=TRUD—
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Real-Time Video Distribution — N-CC2360 New “Netcansee”
U7y« LEEEENTIEE  FiNetcansee N-CC2360

Netcansee is a video network system that
can be directly connected to LANs, WANS,
and other networks. The system is ideal for
surveillance applications in large areas with
_ multiple surveillance points. The system
" can simultaneously transmit MPEG-4 high-
e definition moving images and JPEG high-

definition still images, and cope with

backlit and nighttime conditions.
W LANPWANGEEDR v hD—2 [CEEEHDEIEE
BRRERY D=0 VAT Lo L - ZHRTD
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Hard Disk Recording of Security Camera Images
— C-DR161D6 Digital Recorder

BFIBA XS DIRFZE/\— RT ¢ RUICEEER Y& I—45— C-DR161D6

The C-DR161D6 records clear images and audio
from security cameras direct to hard disk,
realizing a maximum frame rate of 120 IPS and
high-definition images with a maximum
recorded image size of 720 x 240 pixels. Up to
eight recorders can be connected, making it
possible to control a maximum of 128 cameras
with a single system.
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A Growing Business Supporting Public Safety and Security

The principal products in this segment are surveillance camera systems and other security systems. Whereas, in the past financial
institutions and retailers accounted for nearly all demand for security cameras in Japan, increased concern about safety and
security has led to the expansion of demand for applications in city streets, condominiums, schools, and other public places. TOA
has positioned this market sector as a strategic growth business, and is working to enhance its range of network cameras, digital
recorders, and other high-value-added products.

Additionally, TOA has expanded its activities into disaster planning and other areas of high public importance. An example of this
is a river level surveillance system, which makes possible the remote monitoring of river levels using network cameras, and the
rapid issuing of evacuation messages by means of an audio evacuation guidance system in the event of a flood threat. This
product embodies TOA’s unique combination of advanced technologies in the fields of audio, video, and communications.
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Full-Scale Business Development in Overseas Markets

BHATIEORAICETF

Strategic Products Leveraged to Increase Sales
and Operating Profit

During the fiscal year under review, although price competition among
domestic and overseas manufacturers continued in Japan, TOA
increased sales of systems for plants, supermarkets, department stores,
and financial institutions by focusing efforts on the Compact V series of
attractively priced security cameras, a strategically important product.
We achieved especially high growth in sales of systems for industrial
plants. Operating profit increased in line with higher sales, with the
operating margin rising 1.6 percentage points from the previous year to
14.5%.

In other developments, we introduced the wall-mount Digital Video
Recorder, an industry first, and the new Netcansee high-performance
network surveillance system. We also assigned personnel to develop the
security systems market in North America. With regard to
manufacturing, we continued to expand production at our plant in
Vietnam and worked to reduce costs there.

Sapporo Security Systems Sales Office Opened

In April 2007, TOA opened its seventh sales office in Sapporo, this one
devoted exclusively to security system products. As Sapporo is Japan's
fifth largest regional economy, faster sales growth in the Sapporo area
will have a significant impact on our total sales in Japan.

By product, we aim to further expand installations of the Compact V
series at large retail stores and convenience stores and increase our
lineup in the Netcansee series. We will also focus on increasing sales
overseas by leveraging high-performance digital recorders and other
highly competitive products.

This segment has expanded to such an extent that it already accounts
for 22.0% of consolidated net sales, making it an important pillar of
TOA's growth. We will undertake continued sales expansion in Japan
and overseas, aiming to increase sales of this segment by 14.0% to
¥8,730 million in the next fiscal year.
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The Industry’s First Wall-mount Digital Video Recorder C-DV092W-6

TOA has launched the wall-mount Digital Video Recorder, an
all-in-one security camera recording system. The industry’s first
wall-mount recorder features a design suitable for installation
at convenience store offices and other locations where space is
at a premium.

A hard-disk digital recorder, an 8" LCD monitor, and a camera
drive unit are housed in a compact chassis that is only 44.cm tall
and 45cm wide. All that is needed to record and replay images
is to connect security cameras.

Up to nine cameras can be connected and a maximum of
60,000 hours of video can be stored on a high-capacity hard
disk with a total capacity of 600 GB. A network function makes
it possible to connect the recorder to a LAN or other network.
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Top Interview ¢ by J1Y9Ea1—

I would like to express my appreciation to our shareholders and
the investor community for their continued support.

In the fiscal year that ended March 2007, although TOA Group
recorded consolidated sales of ¥34,844 million, an increase of
4.6% from the previous year, net income declined 8.8% to
¥2,398 million. We maintained the annual dividend at ¥20 per
share, the level of the previous year.

In the sound system and security system segments alike, price
competition has become increasingly severe in our existing
markets in Japan, making the development of new markets a
critical task for TOA Group. We intend to meet the expectations
of our shareholders and the investor community by taking

advantage of our distinctive technological capabilities to enter

 pechihann

new business fields.
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Summary of FY2006

Cultivating New Opportunities Overseas Amid
Intensifying Competition in Japan

In the sound system segment, total sales were virtually unchanged
from the previous year. Although we encountered difficult
conditions in the mainstay public address systems field, we
compensated for this with growth in the professional audio field.
The background to these results was a decline in public-sector
demand. The trend among municipalities is to reduce investment
in new facilities such as gymnasiums, government offices, and
other public buildings. Government-related sales, which at one
time accounted for 50% of total sales of the sound system
segment, were less than 30% last year.

Although rising private-sector demand has compensated for much
of this decline, price competition is fierce, and consequently,
although the number of projects is trending upward, lucrative
projects are becoming scarcer.

In the security system segment, we achieved a sales increase of
11.5% compared with the previous year. Profit growth, however,
has leveled off in comparison with sales growth. Market entry on
the part of highly price-competitive manufacturers from South
Korea and Taiwan has led to a deterioration of the business
environment.

In these circumstances, growth of the international operation of
the sound system segment was outstanding, recording a 9.5%
increase in sales year on year, led by sales in Eastern Europe, the
Middle East, and the ASEAN region.

Overseas Business

Eastern Europe, the Middle East,
and the ASEAN Region Spur Growth

With TOA testing the limits of growth in Japan, we must seek
new opportunities elsewhere. Overseas business has become an
essential growth engine for us. We have for some time placed
importance on the United States and China, two enormous
markets. However, the markets that have shown tremendous
growth during the past year or two are Eastern Europe, the
Middle East and the ASEAN region, which have exceeded our
expectations.

(Eastern Europe)

Market opening has advanced rapidly during the past two to
three years, with companies from Japan and Western Europe
entering the market one after another. There is tremendous
impetus for the construction of plants and other structures, and
the development of railroads, airports, and other public
infrastructure. Accordingly, we will open a branch in Poland in
October 2007 to serve as a base for developing the Eastern
European market. Future plans call for devoting efforts to
developing business in the Russian-speaking hinterland.

{The Middle East)

TOA has been receiving numerous inquiries from the Middle East,
a market that has regained vigor due to the high price of crude oil
in recent years. Whereas, in the past, public-sector demand in
Saudi Arabia accounted for 70% to 80% of our sales in the
Middle East, we now generate significant sales in Kuwait, the UAE
and other countries.

On a recent business trip to Dubai, | saw for myself the
extraordinary construction boom. Demand from private-sector
developers of high-rise office buildings, high-rise condominiums,
and other construction projects is rapidly increasing, and demand
for PA systems for mosques is solid. Our prospects in this market
are bright.
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{The ASEAN Region)

In the ASEAN region, too, private-sector demand is the driving
force of market expansion. TOA operates a manufacturing plant
for speakers and other products in Indonesia, and a plant for
security cameras and other products in Vietnam. We recently
constructed a new manufacturing plant primarily for amplifiers in
Indonesia, putting in place a structure for the production of all PA
systems components in the ASEAN region.

This is a measure to counter the high customs duties on Chinese
products recently imposed by ASEAN. Whereas previously we
manufactured amplifiers in China and imported them into ASEAN
countries, the shift to local production is a way of avoiding
customs duties. We aim to maintain price competitiveness to
enable us to compete against local companies and further
increase our market share.

In China, although we have achieved a measure of success with
large-scale projects such as those related to the 2008 Beijing
Olympic Games, market development has not proceeded
satisfactorily for small projects such as schools owing to a large
price difference from local manufacturers. High import duties
have been a particular hindrance.

Accordingly, during the year under review we began production
of the C-WAVE series of products specifically for the Chinese
market at our plant in Guangdong Province. We will engage in
OEM procurement of speakers and other items from local
companies and sharpen our price competitiveness over the
coming years.
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Security Systems

Breaking Free of Price Competition
through High Added Value

In the security systems business, another growth engine, profitability
improvement is an urgent task. In order to break free from fierce
price competition and increase profitability, we must shift to high-
value-added fields where sophisticated technologies are required.
Examples of this are nuclear power facilities and public
transportation. Tremendous demand has developed for products
such as high-performance cameras capable of monitoring their
surroundings around the clock, and detecting and tracking people’s
movements. In addition to developing new business opportunities
involving such high-value-added products, we will work to increase
the performance of attractively priced products, since it is our
intention to increase sales of high-end and low-end products alike.

Research & Development

Boosting Research & Development
Capabilities

TOA recently acquired a 10,000 square-meter site adjacent to
Takarazuka Headquarters in Takarazuka City, Hyogo Prefecture.
We intend to utilize this site to expand and upgrade our research
& development facilities. To create excellent products at
Takarazuka Headquarters, our principal R&D base, we need larger
facilities where engineers from various fields can collaborate. The
current facilities are inadequate for this purpose.

Currently, TOA has many promising technologies in the pipeline,
such as active noise control technology being developed in
collaboration with Asahi Breweries, Ltd. We intend to create an
R&D environment conducive to the transformation of these
technologies into practical applications.

The development of overseas markets is an important strategic
priority for TOA. Since we must nurture local engineers capable of
tailoring our products to satisfy local requirements, another
objective is the creation of a training center for that purpose. We
will put in place a structure for developing the core aspects of
products at Takarazuka Headquarters and fine-tuning them
overseas.

Business Outlook

Reentry into the Indian Market; Focus on
Earthquake Early Warning Systems in Japan

Our priority during the next fiscal year will continue to be progress
in overseas markets. In that context, a key move is reentry into the
Indian market, a major new market to rival China, after an absence
of 38 years. As was the case with China, our strategy is to enter
the market by winning orders for large-scale projects in which we
can take advantage of the high quality of our products. As a first
step, we have already obtained an order for a PA system for a new
plant of a Japanese company.

We will also roll out the security systems business in overseas
markets, which is a business we have only pursued in Japan so far.
The first markets will be Indonesia and China, and we are
considering local production of security cameras in China.

In Japan, we expect promotion of earthquake early warning
systems by the Meteorological Agency to create expanded business
opportunities. The frequent occurrence of major earthquakes in
recent years has led to renewed interest in disaster alert
broadcasting. In fact, actual benefits of these systems to date have
included the issuing of warnings seconds before the arrival of
tremors and the halting of trains seconds before an earthquake
struck. We have been receiving inquiries from housing construction
companies, and we plan to commercialize a system for general
consumers in preparation for the opening of the earthquake early
warning system business to the private sector on October 1, 2007.

Through these activities we plan to increase consolidated net sales
to ¥37,600 million in the year ending March 31, 2008, a year-to-
year increase of 7.9%.
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Consolidated Financial Data

it

(Millions of yen / &)

1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 20053 2006.3 2007.3
I I I I I I I I I I’%ej:s_,%_les 31,071 28,379 29,939 29,640 30,315 30,384 31,862 33,308 34,844
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Sales by Business Segment - ZiFI5I5E LS
(Millions of yen / B5F)
1999.3 2000.3 2001.3 2002.3 2003.3 20043 20053 2006.3 2007.3
Sound System Segment B B
.ﬁgtﬁ‘xyh 24,342 23,275 23,671 23,787 24,622 25924 26,708
Security System Segment _ B
.‘EZ\Z:L'Jj_‘/r‘tZﬁ‘)(‘/I\ 5276 5812 6,185 6,204 6,712 6866 7,658
1999.3 2000.3 2001.3 2002.3 2003.3 20043 2005.3 2006.3 2007.3
Domestic/Overseas Sales -+ B - ;BHFIF7% LS
(Millions of yen / &)
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 20053 2006.3 20073
Domestic Sales
.W 22,457 20,671 21,771 21,027 21,316 21,262 22,554 22,714 23272
l%‘ﬁrseas Sales 8613 7,707 8167 8613 8998 9,121 9308 10593 11,572
7
1999.3 2000.3 2001.3 2002.3 2003.3 20043 2005.3 2006.3 2007.3
Gross Profit/Gross Profitability --- 55_E#Fl#s /55 EHeFIGER
(Millions of yen / &M ; %)
1999.3 2000.3 2001.3 2002.3 20033 2004.3 20053 2006.3 2007.3
Gross Profit
= AR 13,994 13,560 13,840 14,437 15309 15393 16,079 16,567 16,706
—%’fﬁ;ﬁgﬁggb"'ty 450% 478% 462% 487% 505% 507% 505% 49.7% 47.9%
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 B
Operating Profit/Operating Profitability --- E%F%t, 55 R EEFIRR
(Millions of yen / &M : %)
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 20053 2006.3 20073
Operating Profit
BT 7 1,032 1,955 1,261 2,338 3,035 3272 3850 3,753 3,641
__Operating Profitability
= [ er 33%  41% 4.2% 79% 100% 108% 121% 11.2% 10.5%
B 1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 -0
Ordinary Profit/Ordinary Profitability - #£&7Fl# /55 Lt EEEFIRER
u (Millions of yen / &M : %)
1 1999.3 2000.3 2001.3 20023 2003.3 2004.3 20053 2006.3 20073
—10
- Ordinary Profit
8 R 770 1,186 1,158 2,452 3,042 3284 4,061 4,036 3,756
~6
4 Ordinary Profitability
., T e 25%  42% 3.9% 83% 100% 108% 12.7% 12.1% 10.7%
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 -0
19993 20003 20003 20023 20033 20043 20053 20063  2007.3
e e e e Openmarketrate y(yuss) 12876 11070 11119 12589 12120 11276 10760 11383 11696
CEE: ABICRAULCLOREY — MNIGEOBIEZ  Selling rate YWUSST) 12500 10921 10882 12449 12167 11337 10749 11335 117.30
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Net profit/Return on Sales - ZiHfliFl%, 55 Fe AT

3,000 (Millions of yen / &3 : %)
: 10
o i 19993 20003 2001.3 20023 20033 20043 20053 20063 20073
' - —6
1500 Net profit
_ —4 A
- LI A4 239 327 41237 1606 869 1886 2,543 2,629 2398
0 —0
o 2 Return on Sales 12% A41%  54%  29%  62% 80% 79%  6.9%

AR 0.8%

~1,000—
1,500

1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 — -6

Selling,General and Administrative Expenses/Selling,General and Administrative Expenses Ratio to Net Sales - IREE /55 L RIREER

(Millions of yen / &AM ; %)

14,000 —45
12,000 —40 1999.3 2000.3 2001.3 2002.3 2003.3 20043 20053 2006.3 2007.3
10,000 :35
5000 0 Selling, General and
' o M Administrative Expenses 12,961 12,404 12,579 12,099 12,273 12,121 12,229 12,813 13,064
6,000— -20 EJiF':%
—15 B=
4,000 0
2,000 s Selling, General and Administrative
O o3 2000 2001 5 20005 20085 20005 20053 20008 20075 — Bxpenses Ratio to Net Sales AM7% 437% 42.0% 40.8% 405% 399% 384% 385% 37.4%
) o i T LRREER
Total Assets/Return on Assets - 88 HEEREFIRE
15000 . (Millions of yen / &AM ; %)
40:000— 1999.3 2000.3 2001.3 20023 2003.3 2004.3 20053 2006.3 20073
35,000 -2
o 5 om %ﬁ;gssets 40357 36148 36439 28271 28227 29719 32,15 35488 36611
20,000~ s “
15,000
- . - ';fg%%%ﬁg; 20% 31% 32% 76% 108% 113% 13.1% 11.9% 10.4%
071999.3 2000.3 20013 20023 20033 20043 20053 20063 2007.3 0
Shareholders' Equity/Return on Equity -+ BCE&E4A, HOEASEMFIRE
20000 Ch (Millions of yen / &AM ; %)
25000 e 1999.3 2000.3 20013 2002.3 2003.3 2004.3 20053 2006.3 20073
20,000 — - ' i
“ / * m Sé%’ggders Eauity 49873 20366 18020 18917 19261 20610 22706 25506 27,053
15,000 6
10,000 —4
5,000~ —2 _ Return on Equity 0 o _ 0 0 o o o 0
. B B DA R R 12%  1.6% 87% 46% 95% 11.7% 109% 9.1%
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Interest Coverage Ratio -« 1 ¥ URA k- ANV YWY - LI F
o (Times / {&)
140 - 1999.3 2000.3 2001.3 2002.3 2003.3 20043 20053 2006.3 20073
120 —
100 - _ Interest Coverage Ratio
. AR DS - LA 7.66 6.58 6.65 1393 6482 10691 149.18 93.61 79.29

60 —
40—
20 —

0—
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3

Interest Bearing Debts/Debt Equity Ratio - BHIF&E Ty b - II94F« - LT

14,000 07 (Millions of yen / &85 ; Times / 5)

12.000- 08 19993 20003 20013 20023 20033 20043 20053 20063 20073
10,000 -0.5

8,000 04 Interest Bearing Debts

- N e 12551 9675 9973 1528 925 900 50 678 451
4,000 —02 ) )

20 o — Debt Equity Ratio 063 048 05 008 005 004 003 003 002

FyR IOA74 Lyt

0— -0
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
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Consolidated Financial Data

Shareholders' Equity Ratio - E2&ALLE
80— (%)

1999.3 2000.3 20013 20023 2003.3 20043 20053 2006.3 2007.3

70—
60—
50—

Shareholders' Equity Ratio

o — e 492% 563% 495% 669% 682% 69.4% 706% 72.1% 73.9%
20 -

10—

o 1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3

Fixed Assets Ratio/Current Ratio --- B /FRENt =
450 (%)
o 19993 20003 20013 20023 20033 20043 20053 20063 20073
300 — . .
= - %%‘Et’fxfse“ Ratio 466% 427% 61.1% 553% 51.6% 474% 404% 39.8% 403%
150 —
100 —

o —§,§‘%‘i2¥a“o 268.1% 4384% 1705% 298.1% 3463% 370.0% 3834% 399.5% 419.7%

1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3 Al =+

Total Assets Turnover -+ R&EDELER

12— (Times / [2])

o \/\ 19993 20003 20013 20023 20033 20043 20053 20063 20073
0.8 —

Total Assets Turnover

e — 079 074 08 092 107 105 103 098 097
04—

02—

0
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3

Inventories Turnover --- HiEEEEEERZR
5 (Times / [@])

1999.3 2000.3 20013 20023 2003.3 20043 20053 2006.3 2007.3

7
6— //—\
5

__ Inventories Turnover
4 ThEEEEERR

3
2
1

0
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Capital Expenditures/Depreciation Expenses - 2% E8 Rl{Ei1E
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Research and Development Expenses - iR HRE

3000 (Millions of yen / &5M)

526 561 65 662 702 708 6% 650 627
(Millions of yen / &)

19993 20003 20013 20023 20033 20043 20053 20063 20073

Capital Expenditures - 489 73 58 708 813 485 746 1,940

- 774 652 564 669 748 681 740 789

2,500

1999.3  2000.3 2001.3 20023 2003.3 20043 20053 2006.3 2007.3

Research and
M Development Expenses
MEFRFEE
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500
0-
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13

1,990 1,945 1,82 2005 2183 2179 2,354 2,707 2,637



1HRE e b SHBFIR

Earnings per Share -+

80—

70—

60—
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[]
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. =m HH

(yen /M)

1999.3 2000.3 2001.3 2002.3 2003.3 20043 20053 2006.3 2007.3

Earnings per Share

HAREEEHGERD) L

Mﬁié’lf’@%’lﬂﬁﬁﬂﬁf 6.53 893 A3371 4403 2339 5191 71.91 74.31 69.07
o
o
o
o 1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Cash Flow per Share - 1#&Hcb++vy a1 - 70—
100 — (yen /)
80 — 1999.3 2000.3 20013 2002.3 2003.3 2004.3 20053 2006.3 2007.3
60 —
I I C;g%";"v?ﬂiha;em_ 65 300 A159 602 433 741 908 948 897
- I ]
-20 ~ 1999.3 2000.3 20013 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Net Assets per Share - 1#Zifc b fliEE
800 (yen/H)
Zgz: 1999.3 2000.3 20013 2002.3 2003.3 2004.3 20053 2006.3 2007.3
izz: Net Assets
00— M per Share 541.27 55470 490.81 52449 541.27 591.01 652.05 73567 779.36
200- IR =)o) =5
100—
1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Cash Dividends per Share/Payout Ratio - 1#Zifz i E Bo m
?g: — 100 (yen/F; %)
16— - 80 1999.3 2000.3 2001.3 2002.3 2003.3 2004.3 20053 2006.3 2007.3
14 —
‘\27 — 60 .
Cash Dividends per Share
l v | T T= D RS 10.00 10.00 9.00 10.00 10.00 13.00 18.00 20.00 20.00
— 20
I gsyé‘l’l‘%f%a“o 905%  80.5% ~309% 567% 31.3% 318% 269% 29.0%
19993 2000.3 2001.3 2002.3 2003.3 20043 2005.3 2006.3 2007.37 0
Note: Payout ratios for the period from FY1998 to FY2004 are on a non-consolidated basis.
ST 19994 3 FEIN'S 2005 4 3 BHE CORSMMIE. BAOMERZHLTHDFET.
Net Sales per Employee - {¢3£81 A%
18,000 — (Thousands of yen / F)
b 19993 20003 20013 2002.3 20033 20043 20053 20063 20073
12,000 —
10,000 Net Sales per Employee
8,000 — MEENANHEEOTE LS - 15,881 16,298 15,575 14,347 14,252 15216 14,108 14,446
6,000 —
4,000 —
2,000 —
19993 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
Operating profit per Employee - {¢%#81 A%z b E%Fi
2,000 — (Thousands of yen / F)
1,800 —
1,600 — 1999.3 2000.3 20013 2002.3 2003.3 2004.3 20053 2006.3 2007.3
1,400 —
oo Operating profit
800 — M per Employee - 647 687 1229 1437 1535 1,839 1590 1,510
o HEB1 AN DB
200 —
071999.3 2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
19993 2000.3 20013 2002.3 20033 2004.3 20053 2006.3 2007.3
%ﬂggﬁ;g@g’fgfhams 36716635 36716635 36716635 36076635 35536635 35536635 35536635 35536635 35536635
Number of Employees
at Fiscal Year-end(Consolidated) - 1,787 1837 1,903 2113 2132 2,094 2,361 2412
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Consolidated Balance Sheets

ASSETS BEEDER 1999.3 2000.3
Current assets TENEE
Cash and cash equivalents B - 8% 9,116 10,865
Marketable securities HifiEESs 5,260 2,163
Trade notes and accounts receivable SWMFERUTEHE 9,705 8,353
Allowance for doubtful accounts 5145 A 81 A 63
Inventories WRENEE 5,662 4,460
Deferred tax assets B S - 324
Other current assets TOMDRENERE 633 186
Total current assets e EEEET 30,297 26,290
Tangible fixed assets BREEEE
Land Tith 1,104 1,140
Buildings & structures 2 - Y 7,505 7,303
Machinery & equipment RS - TEREMD 6,908 6,557
Construction in progress EERIRENE - -
Total property and equipment BUS{East 15,518 15,001
Accumulated depreciation PEAfi = AR - A 9,052 A 8957
Total tangible fixed assets BREEEES 6,466 6,044
Investment and other assets BEZOMOEE
Investments in securities wEAIMmES 291 260
Investments in unconsolidated subsidiaries and affiliates IEERTFRAFD 303 80
Intangible assets MLETEE 75 335
Long-term loans receivable EHEN® 356 305
Consolidation defference DNA 895 912
Deferred tax assets B B - 198
Other Z Dt 876 568
Total investments and other assets WEZDMOEREST 2,798 2,660
Total fixed assets BE&ESt 9,264 8,705
Deferred assets IRIEEE 288 118
Foreign currency translation adjustment REREEERE 505 1,034
TOTAL ASSETS BESE 40,357 36,148
LIABILITIES =10k 1999.3 2000.3
Current liabilities RENEfE
Short-term bank loans EHEAE 1,527 1,236
Current portion of long-term debt —FLNERFRBEAE GHER0) 3,439 26
Trade notes and accounts payable TIZNFREROE#HE 4,147 2,804
Accrued corporate income taxes FIEANTE - 496
Other current liabilities ZDMDREEE 2,186 1,432
Total current liabilities FEaEst 11,301 5,996
Long-term liabilities EEEfE
Long-term debt (including corporate bonds) REEAZE (LESD) 7,583 8,057
Reserve for defined retirement benefits and retirement allowance to directors BB - REIRES X% 1,115 1,166
Other Z DAt 482 257
Total fixed liabilities BT A& 9,182 9,481
TOTAL LIABILITIES BESE 20,484 15,478
NET ASSETS HEEDER 1999.3 2000.3
Shareholders' equity HEER
Capital BEAXE 5,279 5,279
Capital surplus BARFIRE 6,808 6,808
Retained earnings TSRS 7,784 8,278
Treasury stock Hok A0 A0
Total shareholders' equity HEEARGE 19,871 20,365
Valuation and translation adjustments Tl - ISR
Unrealized gains on securities Z DB HEEES - -
Foreign currency translation adjustments REIREREEE - -
Total valuation and translation adjustments S - B AE - -
Minority interest DERERSSD - 303
TOTAL NET ASSETS MEESET 19,871 20,668
TOTAL LIABILITIES AND NET ASSETS B - HEESS 40,357 36,148




(Unit: Millions of yen 837 : H/5M)

2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
12,339 5,542 6,267 8,319 10,125 11,440 10,990
7,939 7,532 7,222 7,082 7,404 8,052 8,282
A 97 A 192 A 257 A 269 A 256 A73 ATT
4,725 4,233 4,397 4,185 4,970 5,278 5,832
181 494 447 473 502 470 454
312 205 217 167 239 237 234
25,402 17,816 18,295 19,959 22,986 25,304 25,716
1,131 1,178 1,319 1,100 966 934 2,405
7,090 7,123 7,292 7,143 6,713 6,910 6,850
5,677 5,187 5,499 5,586 4,667 4,906 5,162
- - 103 - 9 59 10
13,899 13,488 14,215 13,830 12,357 12,811 14,428
8,118 A 7,800 A 8,192 A 8,052 A 7,046 27,194 A7,521
5,781 5,688 6,023 5,778 5,311 5,616 6,907
1,866 1,159 669 1,302 1,494 2,777 2,161
76 162 1 1 1 1 1

635 719 759 595 497 435 444
224 168 128 99 77 62 51
861 801 750 699 649 598 547
1,046 1,470 1,274 954 760 277 421
515 284 324 329 380 416 360
5,227 4,766 3,908 3,981 3,858 4,567 3,987
11,008 10,454 9,932 9,759 9,170 10,184 10,894
29 - - - - - -
36,439 28,271 28,227 29,719 32,156 35,488 36,611
2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3
1,554 1,408 825 755 459 592 398
7,939 20 20 31 31 32 33
3,287 2,318 2,940 2,569 3,242 3,509 3,521
- 1,207 374 787 887 766 556
2,115 1,021 1,122 1,249 1,375 1,432 1,617
14,897 5,976 5,282 5,394 5,996 6,334 6,128
123 100 80 113 80 52 19
3,103 2,928 2,869 2,813 2,525 2,422 2,241
248 266 355 377 450 501 487
3,475 3,295 3,305 3,304 3,056 2,976 2,748
18,372 9,271 8,587 8,698 9,052 9,310 8,876
2001.3 2002.3 2003.3 20043 2005.3 2006.3 2007.3
5,279 5,279 5,279 5,279 5,279 5,279 5,279
6,808 6,808 6,808 6,808 6,808 6,866 6,866
6,654 7,621 7,826 9,328 11,303 13,230 14,817
A0 A4 A3 A 471 A 498 A 530 A 545
18,741 19,704 19,910 20,944 22,892 24,846 26,417
- A 195 43 453 568 1,271 919

A 722 A 592 A 694 A 787 A 755 A 521 A 283
A T722 A 787 A 651 A 334 A187 749 635
46 82 378 409 397 581 681
18,067 18,999 19,637 21,019 23,102 26,178 27,734
36,439 28,271 28,227 29,719 32,156 35,488 36,611




Consolidated Statements of Income

1999.3 2000.3
Net sales bl 31,071 28,379
Cost of sales 75 LR 17,077 14,819
Gross profit Pl Y il 13,994 13,560
Selling, general and administrative expenses BN —IREEE 12,961 12,404
Operating profit I=E—ilta 1,032 1,155
Non-operating income and expenses 2N - BR
Interest and dividends received ZEAIR - BXE 79 56
Interest paid and discount expenses SRR - EI5 R A 145 A 184
Equity in earnings of unconsolidated subsidiaries and affiliates RBEIC LD IRERR 21 4
Other ZDfth A 218 154
Ordinary profit REF 770 1,186
Other income and expenses TN - ZA ANT2 2109
Net income before income taxes and others firene eI Ll 697 1,077
Income taxes ENBLE 458 725
Income before minority interest AR R AT S HRR 239 351
Minority interests DR - 23
Net profit E Rl 239 327

Consolidated Statements of Changes in Shareholders’ Equity

Shareholders” equity
HREEAR
2007.3
Capital Capital surplus | Retained earnings
BAE BARIRE FlmFlRE
Balance at March 31,2006 2006%38318%=2 5,279 6,866 13,230
Change of items SR EETROZENE
Cash dividends paid HREDEY 2763
Bonuses paid to directors rEES5 A48
Net profit SEREA 2,398
Purchases of treasury stock ECHRORE
Change in items other than shareholders” equity — #TEAUADBEDEERSHFEROEERE (08)
Total change of items R TOEEAE — 1,586
Balance at March 31,2007 20074383 18%=2 5,279 6,866 14,817

17



(Unit: Millions of yen & : &5/5M)

2001.3 2002.3 2003.3 20043 2005.3 2006.3 2007.3
29,939 29,640 30,315 30,384 31,862 33,308 34,844
16,099 15,202 15,006 14,991 15,782 16,741 18,138
13,840 14,437 15,309 15,393 16,079 16,567 16,706
12,579 12,099 12,273 12,121 12,229 12,813 13,064
1,261 2,338 3,035 3,272 3,850 3,753 3,641
46 32 21 19 22 41 74

A 196 A 170 A 47 A 30 A 25 4240 246
8 15 - - - - -

38 235 32 23 214 281 86
1,158 2,452 3,042 3,284 4,061 4,036 3,756
02,830 A 34 A 925 A4 158 227 127
21,672 2,417 2,116 3,279 4,220 4,263 3,883
A 452 780 1,141 1,307 1,611 1,565 1,441
201,220 1,637 975 1,972 2,609 2,697 2,441
17 31 105 85 65 68 43
1,237 1,606 869 1,886 2,543 2,629 2,398

(Unit: Millions of yen &3 : B5/5M)

Valuation and translation adjustments

M - REERE

Minority interest

Total net assets

syt arers | e g Foin e Ao | ey | e
El=s equity ZotEfMaEs | adjustments adjustments
BERASE | EEe | ARSEEEET | 0 SEsEsed
A 530 24,846 1,271 A 521 749 581 26,178
AN 763 A 763
A48 VANYIRS
2,398 2,398
A 14 A 14 A4
A 352 238 A 114 99 A4
A 14 1,571 A 352 238 A4 99 1,556
A\ 545 26,417 919 A 283 635 681 27,734

18
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Consolidated Statements of Cash Flows

1999.3
I Cash flow from operating activities | EEEECELDFryya - JO—
1 Net income before income taxes and others 1. BRI S R i -
2 Depreciation and amortization 2. EilEAE -
3 Accrual for pension and severance costs 3. BEHERS I HEDERER -
4 Interest income and dividends received 4. ZEFSROZEESE -
5 Equity in earnings of affiliates 5. FOEIC KL DR E R -
6 Interest paid 6. SILFIR -
7 Gain on sale of invested marketable securities 7. BB E A -
8 Loss on sale of invested marketable securities 8. IWEHR MG -
9 Evaluation loss on invested marketable securities 9. HEF M HIE -
10 Gain on sale of fixed assets 10. BEEETT I -
11 Loss on disposal of fixed assets 11. BEEERTEHE -
12 Increase/Decrease in accounts receivable 12. 75 LEHEDIERER -
13 Increase/Decrease in inventories 13. [eIFHIBEDIEHE -
14 Increase/Decrease in accounts payable 14. (EABIBDIERER -
15 Other 15. ZDfh -
Subtotal NGt -
16 Interest and dividends received 16. FIENUB T DZEEE -
17 Interest paid 17. FSDZINEER -
18 Income and other tax payments 18. IEABIEDTINER -
19 Income taxes refunded 19. EABIZDEMER -
Cash flow from operating activities EREHICIDFryya - TJO— -
Il Cash flow from investing activities Il #EERCLDFryva - JO—
1 Payments for deposing of time deposits 1. EHAFEZEDBEAICL DI -
2 Proceeds from repayment of time deposits 2. EFFEEEDILRIC K DINA -
3 Payment for purchase of investment securities 3. REBMASDORISIC KD -
4 Proceeds from sales of marketable securities and investments 4. BEBMEEZSOFRAC KD -
5 Payment for acquisition of stocks of related companies 5. BREHMIOIISICKD3TH -
6 Proceeds from purchase of newly-consolidated subsidiaries 6. FFBEB T RHLOEUSICRDINA -
7 Payment for purchase of tangible fixed assets 7. BEEEEEDIEIC LD -
8 Proceeds from sale of tangible fixed assets 8. BLEEEEDTTHICLDINA -
9 Payment for purchase of intangible fixed assets 9. BEEEEEDESIC KD -
10 Collection of loan receivables 10. EfEDEURICR DA -
11 Others 1. ZDfth -
Cash flow from investing activities BEREICKDFryya - JO— -
Il Cash flow from financing activities Il BAFEEBEC LD F vy o - JO—
1 Increase/Decrease in short-term debt 1. SZEME A DB R -
2 Payment for repayment of long-term debt 2. REEAZOREIC KD H -
3 Proceeds from long-term debt 3. REBEAICK DA -
4 Payment for redemption of corporate bonds 4. HEDEZRICL DT -
5 Purchase of common stock 5. BEOHINDEISIC K D3 -
6 Dividends paid 6. e DX ILEE -
7 Dividends paid to minority shareholders 7. DERENDEE T DN -
8 Other 8. Tt -
Cash flow from financing activities HISEEICLDFrya - JO— -
IV Effect of exchange rate change on cash and cash equivalents IV RENUIREFREYICIRDIREELE -
V Increase (2decrease) in cash and cash equivalents V RENVREREFYOENE (ARKFDE) -
VI Cash and cash equivalents at beginning of year VI RERUREEEMOHERS -
VIl Increase in cash and cash equivalents associated with new consolidations VIl $iERICH SRERVREREY DOENS -
VIII Cash and cash equivalents at end of year VIl RERVREFRSFMORRES -
Difference between cash and cash equivalents at the end of the year
and the amount recorded on consolidated balance sheets -
RENUIREREYOHRES &ERFEENRRIRICIBE SN TS RIBOSE L OMERF
1999.3
Cash and time deposits RENOTEZHTE -
Time deposits with a deposit period of over three months FAEABEN3 s BZ#A 2 CHAT -
Cash and cash equivalents at end of year RENUREEEYOHRRES -




(Unit: Millions of yen & : &5/5M)

2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3

1,077 1,672 2,417 2,116 3,279 4,220 4,263 3,883

774 652 564 669 748 681 740 789

50 2,010 2190 A 88 A 59 A 144 A1 A 185

A 56 A 46 A 32 221 219 AN22 VAN ANT4

A4 A8 A 15 - - - - -

184 196 170 47 30 25 40 46

- A 54 - A0 A 88 - - A 32

AN 178 159 - 3 - - - -

- - 368 799 - 2 - -

- A8 A3 A2 A 45 A 431 A 150 VAN

92 34 24 6 64 172 16 -

1,324 477 526 365 118 A 291 A 573 A 115

948 2187 734 97 122 ANT769 213 AN 404

A 1,337 298 01,099 358 A\ 338 686 40 A 33

A 811 821 2790 33 307 A4 A 110 A T3

2,062 2,672 2,674 4,385 4,119 4,115 4,100 3,783

61 47 35 27 17 25 41 75

AN 225 A 209 2176 A48 A 29 A 26 A 35 A 49

A 301 A 887 A 241 201,930 A\ 883 AN 1,437 A1,656 A 1,546

378 50 164 0 - - - -

1,975 1,674 2,456 2,434 3,225 2,677 2,450 2,263

A 460 A 403 A 781 2212 AN 324 A 373 A 128 AN 527

629 222 666 551 434 217 56 32

A 32 - - - - - A 98 A 983

954 341 - 2 149 - - 1,037

- - AN67 - - A 37 - -

_ _ _ _ _ _ 14 _

A 277 A 297 AN 423 A 450 ANVAN A 346 A 646 A1,843

163 59 28 7 349 500 235 18

A 202 A 286 A 268 A7 A4 AN T4 A 118 A 36

62 80 55 39 31 22 15 11

25 14 44 66 A 38 A28 AN 47 A28

863 A 269 ANT47 A 166 2150 2119 2718 22,319

A 39 336 282 A 565 218 A 281 86 2210

A 39 A 20 AN 4,226 A 20 226 A 31 A 32 A 32

500 - - - 78 - - -

A 3,400 - 3,712 - - - - -

- - A 279 2218 AN 468 AN27 A3 213

A 350 A 367 A 366 A 359 A 356 A 521 A 658 A 762

N4 A VaNy| A4 218 219 A1 AN 43

3 A4 Yany) Ayl 213 218 A 30 15

A 3,330 A 67 A 8,878 201,182 A 823 A 899 A 688 A 1,046

A 55 90 69 ANT3 A 89 A5 190 143

547 1,427 27,100 1,011 2,162 1,653 1,233 2959

10,971 10,526 11,954 4,854 5,918 8,080 9,733 10,967

102 - - 52 - - - -

10,526 11,954 4,854 5,918 8,080 9,733 10,967 10,008
(Unit: Millions of yen &7 - &/5M)

2000.3 2001.3 2002.3 2003.3 2004.3 2005.3 2006.3 2007.3

10,865 12,339 5,542 6,267 8,319 10,125 11,440 10,990

A 339 A 385 A 688 A\ 348 A\ 238 A 391 AN 472 982

10,526 11,954 4,854 5,918 8,080 9,733 10,967 10,008
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Corporate Network

@ Head office, etc. A&#tEH

® Engineering Support TIZFP U IHR—~
@ Software Planning, etc. V7 SMEEFIEIFD

@ Production 47

@ Sales R3S

G0

039°

1 Head Office #s#t
2 Takarazuka Headquarters EixE£S
3 Tokyo Office SRREHPT

Subsidiaries F&it1EiR

4 TOA ENGINEERING CORPORATION

5 XEBEC CORPORATION

6 ACOUS Corporation

7 TAKEX Corporation

8 PASCO. LTD

9 PT.TOA GALVA INDUSTRIES Indonesia
10 PT.TOA GALINDRA ELECTRONICS Indonesia
11 TOA VIETNAM CO.,LTD. Vietnam
12 Dynatron Industrial Co.,Ltd. Taiwan
13 DYNATECH CORPORATION(SHEN ZHEN)  Shen zhen
14 TOA Electronics Europe G.m.b.H. Germany
15 TOA Electronics Europe G.m.b.H. France
16 TOA ELECTRONICS, INC. USA.
17 TOA CORPORATION (UK) LIMITED UK.
18 TOA ELECTRONICS TAIWAN CORPORATION = Taiwan
19 TOA CANADA CORPORATION  Canada
20 TOA (HONG KONG) LIMITED  Hong Kong
21 BBM ELECTRONICS GROUP LIMITED UK.
22 TOA ELECTRONICS PTE LTD  Singapore
23 TOA (CHINA) LIMITED.  Shanghai
24 TOA (CHINA) LIMITED. Beijing
25 TOA (CHINA) LIMITED.  Shen zhen

®
88 @0
@

(910

TOAIYYIZPUYIthiatt
AT vy

7 A—RAA St

Ty O AKART

JCR IR

SFEFIEROARRT
BEEF (R BRAT]

(As of September 1. 2007 ++- 2007498 1 BIRTE)

Paid-in Capital &7
50(Millions of yen/E5)
30(Millions of yen/&75)
80 (Millions of yen/E/5MH)
35(Millions of yen/&75M)
10(Millions of yen/E/5M)

40,000 (Millions of RP)

7,280(Millions of RP)

1,100 (Thousands of US$)
35,000 (Thousands of NT$)
17,091 (Thousands of RMB)
512 (Thousands of EUR)
2,000 (Thousands of US$)
1,500 (Thousands of f)
20,000 (Thousands of NT$)
1,450 (Thousands of C$)
1,500 (Thousands of HK$)
1,100 (Thousands of £)
170 (Thousands of SG$)
200 (Thousands of US$)



Corporate Information *** £itilE
(As of March 31. 2007 -+ 200743831 HIR7E)

Stock Information - #z(15%R

(As of March 31. 2007 *++ 200743531 HIETE)

Company Name : TOA Corporation

Number of Authorized Shares

& TOAMAEH (BEER T4 —4—I—H4AEH) FEATOTREARTURR RS 78,820,000%k
Incorporated : April 20,1949 Number of Issued Shares

5% 1 BBFN124AE(19499)4820H FATERIURE 35,536,635%
Established : September 1,1934 Number of Shares in a Trading Unit

B2 | BBANI94E(19344)98 18 BTTIHRTUE 1,000%k
Capital : ¥5.28 billion Number of Shareholders

&A% 52880 HREH 4,089%
President : Takanori Yoshikawa Securities Code Number

RERE  KKREWREE S| SESO—R 6809

Address . 7-2-1 Minatojima-nakamachi, Chuo-ku, Kobe, Hyogo
650-0046, Japan
At T650-0046 EEEEHAMHRXESHIICTEH2E 1S

Employees . 685
%8 1 6856%

Fiscal year-end : March 31
REH  8F3R31H

Bond rating - BBB+(Preferred long-term debt) JAPAN CREDIT RATING AGENCY, LTD.
BBB+(Preferred long-term debt) Rating and Investment Information, Inc.

17 : BBB+ (REMESCER) BAMENHZR
BBB+ (REIESLER) BOREBREZYY—

Stock Listing :

First Section of the Tokyo Stock Exchange

First Section of the Osaka Securities Exchange

HISEESEG T SRRGESEG T 555
REREESSERS P miisss—ER

Transfer Agent for Common Stock :
Mitsubishi UFJ Trust and Banking Corporation
KRERBEEA =SUFJETRITHR AT

Independent Auditors : Deloitte Touche Tohmatsu
REEEAN BEEEAM—TY

Board of Directors and Auditors *** EU#H{%d KUEEE

(As of September 1. 2007 =+ 2007495 1 BI{E)

Underwriting : Nomura Securities Co., Ltd.
BH5|Z5SAT  BNESKIatt

Thousands ofstock  Equity paricpation(%)

President : Takanori Yoshikawa KRB RAE Sl R
Director : Susumu Nishiura B @ & TR &
Director : Kaneyoshi Kawano B # o’ INE #E
Director : Kenji Itani B & HE 8
Director : Kazuhiro Takeuchi B @ & MR —sh
Senior Corporate Auditor : Hideya Saitoh  B: & 1& (8%) 5 FHth
Auditor : Hisao Inoue B & & HLE
Auditor : Yoshinobu Hosokawa B &7 & M FE

Corporate Officer : Nobuaki Suzuki
Corporate Officer : Yoshinori Masuno  #, 17 % B 1E8 =8|

Stock Price °°° #k{f

(yen /)

Major Shareholders Atk T HERE%)
Tadako Nakatani
FE BT 2,658 7.65

The Master Trust Bank of Japan(Trust Account)
BAYRY— SR MESERITHA AR (BfEO) 1,757 5.06

The Bank of Tokyo-Mitsubishi UFJ
MR =ZFRRUFJIRIT 1,721 4.95

Japan Trustee Service Bank, Ltd. (Trust Account)
BANSAT 1 - U—-EXEERTHAAM (BEO) 1,634 4.70

Kenji Itani

HE BR 1,593 4.58
SYSMEX CORPORATION

VAR T AR A 1,457 4.19
TOA Clients’ Shareholding Association

TOAERS I5E5tk = 1,397 4.02
Sumitomo Mitsui Banking Corporation

MRS =HERIRT 1,188 3.42

Nakatani Electronic Measuring Technology
Association of Japan

BIEAEANPEEF AR RERA 1,040 2.99
Nikko Citi Trust and Banking Corporation
HEY T 1 (EFERITHINA T 1,001 2.88

Note : The percentage of equity participation is calculated by deducting the
number of shares of treasury stock (824,050 shares).
o HELEE. B (824,060 %) ZEBRULCEELTEDET,

1,300

1,200

1,100

1,000
X n_‘m iﬁ*[:] . = mm =
900 = b oli==1

800 =
T ——
700 :::T:It'_T_D — -
600 qj$+t| !|$
500
400
300
200
100
4 5 6 7 8 9 101121 2 3 4 5 6 7 8 91011121 2 3 4 5 6 7 8 91011112 1 2 3 4 5 6 7 8 9 10 1 12 1 2 3
2003 2004 2005 2006 2007
H e
Trading Volume *** 5585
(Ten Thousand of Stocks / J5#)
400
300
200
100
0
4 5 6 7 8 9 1011121 2 3 4 5 6 7 8 91011121 2 3 4 5 6 7 8 91011112 1 2 3 4 5 6 7 8 9 10 1 12 1 2 3
2003 2004 2005 200 2007
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TOAKKEH

M Head Office
7-2-1 Minatojima-nakamachi, Chuo-ku, Kobe, Hyogo 650-0046, Japan
Tel: +81-78-303-5620

W Fit
TB50-0046 EEEMFMHRRXESHITTH2E1S
Tel: (078)303-5620

M IR Contacts
7-2-1 Minatojima-nakamachi, Chuo-ku, Kobe, Hyogo 650-0046, Japan
Tel: +81-78-303-5631

N RIEZZEDO
TB50-0046 HEEMFMHRXESHITTEH2E1S
Tel: (078)303-5631

http:/www.toa.co.jp/
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